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A Word From Your
American Ballooning Community President

Dear American Ballooning Community Members,

One of the things that makes the American Balloon-
ing Community so special is right there in our name:
community.

Every flight, every crew member, every chase vehi-
cle, every sunrise launch, and every shared laugh on the
field tells the story of who we are. This month, I’d like
to focus on how we can share those stories with the rest
of the world through social media.

I’m excited to introduce someone who has already
made an incredible impact on our organization—Mel-
lissa Sumner, Festival Director of the Tigard Festival
of Balloons. Mellissa recently joined ABC but has been
involved with balloons and our community for over 18
years through the Tigard Festival of Balloons.

In just her first week helping Justin Anderson with
our social media, we’ve welcomed four new members
and gained dozens of new followers across our plat-
forms. That’s the kind of momentum that comes from
someone with experience, creativity, and a genuine pas-
sion for ballooning.

Mellissa is bringing fresh ideas to our social media,
including new hashtags, weekly ballooning fun facts and
trivia, and posts designed to help the public discover
where balloons are flying. Her knowledge of promot-
ing one of the country’s premier balloon festivals is an
incredible asset as we continue building the American
Ballooning Community.

And she’s not doing it alone. Together, Mellissa and
Justin make an outstanding team, and I have no doubt
they’ll be unstoppable as they continue growing our on-
line presence.

But here’s the important part: they can’t do it with-
out you.

Our best content doesn’t come from stock photos or
marketing campaigns —it comes from our members. It
comes from pilots sharing breathtaking sunrise flights,
crew members capturing those behind-the-scenes mo-
ments, families experiencing their first balloon ride, and
volunteers making events happen.

So, the next time you’re out flying, crewing, or sim-
ply enjoying the balloons in the skies, take a few photos
or videos and send them our way. We’d love to feature
your adventures and celebrate the people who make this
community so special.

You can email your photos and videos to:
socialmedia@abcballoon.org, or send them directly to
Mellissa or Justin through Facebook Messenger.

Together, we have an opportunity to show the world
what ballooning is really about. Not just beautiful bal-
loons in the sky —but the friendships, mentorships, fam-
ilies, volunteers, and unforgettable moments that make
this community unlike any other.

Let’s work together to grow our social media pres-
ence and show everyone what “community” truly looks
like.

See you on the field,

Sallie

President
American Ballooning Community

(71

J \S

Western Oregon Winter Lament:
What comes after two days of bad weather?
Monday!

Luckily, the flying season has started. The
crops are harvested and the weather is good,
even on weekend days.

Come out to fly or crew with us, or at least
watch us on the ABC App.
abcballoon.orglapp.

(Warning: It is addictive!)

A\ 4
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Happenings

in the Pacific Northwest and beyond

Event information in this newsletter is not to be considered as an endorsement by ABC, its officers, or its members.

]uly 24-August 23, 2026

Summer Flowers at Wooden Shoe
Woodburn, OR
www.woodenshoe.com/summer-flowers/
see page 6 for details

August 1, 2026

Evening of Hope

Relay for Life, Glow at 9:30 PM
Wooden Shoe Tulip Farm

August 27-30, 2026
Northwest Art & Air Festival
Timber Linn Park

Albany, OR

Spirit of Boise Balloon Classic
September 4-6
Boise, Idaho

The Great Reno Balloon Race
September 10-13, 2026

Reno, Nevada
https:/renoballoon.com

Tangetn Harvest Festival
September 18, 2026
Bass Park, Tangent, OR

The Great Prosser Balloon Rally
September 25-27, 2026
Prosser, Washington

October 3-11, 2026
Albuquerque Int’l Balloon Fiesta
Albuquerque, New Mexico
https:/www.balloonfiesta.com

Wild Goose Embraces a New Sunrise

There is a new balloon in
Stephanie Huges’s life: Wild Goose.

Carlotta Szabo designed Wild
Goose in the early 1990’s. After she
retired from ballooning more than
nine years ago, the balloon was
carefully tucked away in its trailer,
where it nested patiently.

This spring, the birds began their
migration back to the skies. With
a few thoughtful updates, a fresh
annual inspection, and plenty of

care, the geese took flight again last
Saturday.

There’s something special about
giving an aircraft a second chapter.
I’m honored to help continue Wild
Goose’s story alongside my aircraft
partner, C. K. Daily. Life is good
when we GET (Gratitude Every
Time) choices and even better when
one of those choices is to fly.

— Slephanie

Hebda’s Generous Gift

Michael and Rebecca Hebda
bought Mike Layman’s balloon
several years ago. Becky earned
her pilot certificate, but then life
got in the
way with
two very
active
teens/
young
adults.
Finally,
this
year the
Hebda’s
moved
to Texas.
It was
time to part ways with their beloved
balloon. They have offered it to
ABC!

There are no strings attached.
We can use it for training, or we can
sell; or?? The first order of business
will be find out if it is still airworthy
after being stored for a while. So
stay tuned to find out what happens
to this beautiful balloon.
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Keep Track of Each Other!

By Shari Gale

The ABC app on your phone
offers so many useful features, but
my favorite (so far) is the flight
page. Once you have the full ABC
app downloaded on your phone,
just touch the icon that looks like a
hot air balloon at the bottom of the
screen. It will show everyone who
is currently flying. And by currently
flying I mean not only in one place
but every ABC member anywhere
in the Pacific Northwest. There is
an icon that looks just like their
balloon, so it is easy to know whom
you are look at in real time.

The other day several of us
gathered at Timber Linn Park in
Albany. Jack Loflin launched ahead
of everyone. By the time we got our
balloon up the winds had dropped
down and the side of the envelope
was caving in. There are big fields
that have been harvested by this
time, but Carrie Thacker, Eric Reid
and Tim Gale all made the decision
to forgo a high wind landing. That
left Jack up there alone.

He ended up with a great flight.
He was heading south at a good clip
when he was above 1,000 feet AGL.
He had a stand-up landing just north
of the town of Halsey.

Back on the launch field, Carrie
and Lisa Reid were tracking him on
Lisa’s phone. Tim and our crew were
tracking him on Tim’s phone. At the
same time we were tracking Justin
Anderson who was flying in Prosser,
Washington 267 miles away!

Eventually, everyone left to
either go to breakfast or go back
home. Tim and I decided to drop our
trailer at our house and head south
on Highway 99E. It took some time,
but we managed to catch up with
Jack just as he was landing Emerald
in a huge, newly harvested grass
seed field.

We’d been watching his
progress. Just as we got to a road

we decided would take us in his
direction, we finally saw the balloon.
Until that moment we did not have
visual contact.

It was obvious he was on his
final approach. We stopped, of
course, and helped Jack and his crew
pack up. I doubt we would have
even have tried to catch up with him
without this app.

This experience brought back
memories of our early days in
ballooning in the Willamette Valley.
I’'m referring to the 1980’s which
was long before cell phones. The
only way we could know for sure
how our friend’s flights had gone
was to go find them and ask in
person. Often, we’d pack up our
system and then start to look for
other balloons. It was not an easy
task. If we could not find everyone,
we’d head back to our launch area,

Screenshot from July 19, 2026

where we would have a tailgate
gathering. We would just hope the
other pilots/crew would turn up as
well. If not, later in the afternoon
we’d call (landline to landline) to
check in.

There are some parts of modern
technology I don’t really embrace —I
can easily do without all the spam
calls—but this app enhances the
word “community” in our club
name. It is so cool! If you have not
tried it, now as the flying season
heats up, get it loaded on your phone
and watch out for your friends.

Still Need to Get the App?

The ABC Member app is
now available for download in both
the Apple App Store and (soon)
Google Play Store! For now, the
Android version can be downloaded
from abcballoon.org/app. You will
need your ABC login information
to utilize the app. The app currently
has the following features, and more
features will be added in the future.

» Automatic download and
display of Aerostats.

» Automatic download and
display of red/green zone
maps.

» Flight tracking and position
sharing between pilot/crew
during flights.

+ Flight logging for both
crew and pilots, including
accomplished crew tasks

» Display of upcoming ABC
events and information.

* Push notifications of ABC
news and, if selected, flight
notifications (get notified
when other members are

flying)

You will find some user tips on
the following page.
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Flight Tracking App

Just a couple things...

Balloon images are tied to your
“Balloon Name” as entered by the
pilot. The pilot will never see their
own balloon image. Crew and other
spectators will see your balloon
image. Pilots will also see images
of other balloons, providing the
other pilots are publicly sharing their
position, and “show others” is set to
yes.

If you want to share your
location (and balloon image on a
map) with people other than your
crew, you must select “Balloon
Position Visibility” to public.

Both iOS and Android devices
require several permission steps
to get access to your GPS position
when your phone is sleeping, etc. In
order to get reliable position from
your phone, you need to enable
allow those permissions when
setting up the app. Let me know if
you have any questions about this.

Lastly, positions are currently
only sent every 15 seconds.

Don’t expect to see each other
instantaneously. (I may work on
implementing a quicker spin up in
the future.) But for now, just turn it
on and let it stew for 30-45 seconds.
Pilots should see their crew, and
crew should see their pilot, as long
as you’re utilizing the same balloon
name.

Let me know if you’ve got any
questions.

-Jack

Summer Flowers at Wooden Shoe
]uly 24-August 23, 2026

The second annual Summer Flowers event is up and running now. Soon
after the tulips were harvested, the Iverson’s plowed up the adjoining clover
field and planted sunflowers, zinnias, bachelor buttons, calendula, cosmos
and more. As always hot air balloons are welcome to launch from their
fields. It’s a spectacular place to fly. Portland Rose Balloons contributed
photos from last year’s event, so you can see what to expect. Obviously,
photo opportunities are in abundance.

Barb Iverson only asks that you contact her if you plan to fly from their
property. Her email is: barb@woodenshoe.com

See you there!

Thanks, Chris!

A big thank you goes out to
Chris Hancock who took time
out of his busy flying season to

J |\ answer all my questions and to send
. me photos. Even when I wanted
Plan on attending the additional photos, he sent them to
Tangent me right away. I really appreciate
Harvest Festival his help. You can read the results
September 18, 2026 ;)fﬁny interview with him on the
wing page.

Sunrise (of course) OTOWINE PAS

A\ 4 Sharo
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Chris Hancock Keeps a Family Ballooning Tradition Aloft

Chris Hancock is the man behind
Portland Rose Balloons these days.
He took over the operation from
his father several years ago. Chris
was introduced to balloons at an
early age. “ Derek, my dad, got a
balloon when I was 10 years old.
Some of my first balloon memories
were flying from Cook Park at the
Tigard Festival. I remember flying
and doing the night glows and I
also remember flying at the Madras
festival!” It was only natural that
Chris started to fly balloons. He got
his student pilot license at 16.

He didn’t,

frisbee pretty competitively. I played
on a team that represents Oregon,
traveling around the country to play,
and also a semi-pro team that’s
in Portland. I currently coach that
semi-pro team. Raphy and Jon both
played on these teams, so I had
known them for years before they
got their first taste of ballooning. I
had them come crew one morning
and they really enjoyed it. Both
crewed for a couple seasons and
then wanted to fly. They worked
hard to get their licenses and got
through our PRB training program,
and have now flown with us for over
five years.”
Chris enjoys all aspects
of ballooning, but sharing the
experience with others is one his
favorite things. “I love ballooning
and being able to share the
experience with other people. I
love the freedom of flight and the
simplicity of the aircraft, while
still being able to be technical and
accurate. Ballooning has allowed
me to travel and fly in over 10
countries, meet amazing people all
over the world,

however, always
intend to run a
ride company. “I
went to OSU to
be an elementary
school teacher
and taught for
a couple years
after college
but ultimately
decided to go for
ballooning.”
Several of
the pilots who
fly for PRB were
introduced to hot
air balloons by
Chris years ago.

and create bucket
list memories

for 1000’s of
passengers every
year.” Portland
Rose Balloons
average 140+
flying days a
season.

Some of those
lucky riders end
up with a truly
unique experience
— riding in an
antique Japanese
fire truck! “I
wanted a unique
vehicle for our

and have loved Japanese vehicles.
We had an opportunity to get a
Japanese fire truck and we jumped
at it. The basket for our rose balloon
was customized to be 1.5 inches
narrower in order to fit in the bed

of the truck. We attend a number of
parades each year and the crowds
love it. It’s a great talking piece, and
both our passengers and crew love
it.”

He is a Kubicek dealer, so if you
are in the market for a new system,
give him a call. He recently received
his repairman certificate. “I am
working on getting a repair station
opened at our home base at Aurora
Airport. We will be able to service
all brands of balloons. But, as a
Kubicek dealer, we do love servicing
a Kubicek!”

Portland Rose has flown over
the tulip fields during the Wooden
Shoe Tulip Festival for many years.
Last year they added Flower Festival
flights when Wooden Shoe started
the new event. They will be out
there this summer. They will, also,
be offering flights at the Northwest
Art & Air Festival, plus they will
be tethering during that weekend
as well. “We were thrilled to work
with ABC, Tigard and Albany for
festival flights this year, and we look
forward to become more involved
with the balloon club in future
seasons.”

Want more information on this
second-generation company? Go to:
portlandroseballoons.com

“Through college private flights. I

and beyond I go to Japan every

played ultimate year to compete,
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A Sky Open to Everyone: Come Crew!

by Dawne Rushkarski

Hot air ballooning is a sport
defined by teamwork, precision,
and shared responsibility. Yet at
events across the region, pilots
and organizers continue to see a
familiar pattern: people standing
at the edge of the field, curious
but hesitant. Many have never
assisted with a balloon before.
Some question whether they have
the physical strength. Others
worry they won’t know what to
do or won’t be welcomed into an
established crew. These concerns
are understandable—but they don’t
reflect the reality of ballooning.

Veteran pilots emphasize that
new crew members are not only
welcome but vital. Ballooning
depends on volunteers who are
willing to learn, ask questions, and
participate. Experience helps, but it
is not a prerequisite. What matters
most is willingness, attentiveness,
and a genuine interest in being part
of the process.

For first time crew, the learning
curve is far less intimidating than it
appears. Ballooning is a hands-on
activity, and newcomers quickly
discover that most tasks rely on
coordination rather than strength.
They learn how the envelope is laid
out, how the basket is stabilized,
and how communication between
pilot and crew keeps the operation
safe and efficient. As they gain
familiarity, their confidence grows,
and they begin to understand the
flow of inflation and the rhythm of
teamwork.

This learning process isn’t
limited to new volunteers.
Experienced crew members also
benefit from stepping outside their
usual routines. Many longtime crew
tend to work exclusively with one
pilot, and over time, they develop
an intuitive sense of what that pilot

fresh perspective.
Experienced crew
who branch out
bring versatility
and deeper
knowledge.
Together, they
create a field
environment that
is safer, more
dynamic, and more
welcoming to

everyone.
And

Larry Nelson and his crew who helped him inflate his balloon at
the Kia Ha Ya Days Festival in Snohomish, WA.

occasionally, one
event illustrates

Photo by Doug Bender. this truth more

needs. They “just know what to do,”
which can be helpful—but carries
the risk of creating blind spots.
When crew branch out and assist
other pilots, they encounter different
techniques, different equipment,
and different communication styles.
Some of these differences come
from balloon size. Others come from
manufacturer design. Others simply
reflect a pilot’s personal approach.
Working with multiple pilots
encourages experienced crew
to stay curious and engaged.
It reinforces the importance of
clear communication rather than
relying on habit and this applies
to pilot, crew chief, and crew. It
keeps everyone grounded in safety,
ensuring that no one becomes
complacent simply because a
familiar routine feels comfortable
and instructions take a back seat.
Exposure to different balloons and
different pilots strengthens the
entire community. It encourages
adaptability, reinforces safety,
and ensures that both new and
experienced crew continue to grow.
Ballooning thrives when people
of all experience levels join in. New
volunteers bring enthusiasm and

clearly than
any explanation could. Like last
night’s glow for Kia Ha Ya Days in
Snohomish, WA.

Some night glows begin with
calm skies and easy smiles (not
most of the glows I’ve ever done,
but some). This was not one of
those nights. Long before the
burners roared and the balloon stood
glowing against the darkness, the
evening felt like it was working
against us. Traffic was gridlocked,
every road crawling, every
turn jammed with brake lights.
What should have been a simple
drive to the field became a slow,
stressful push through congestion.
And overhead, the wind was
howling—20 miles per hour with
gusts hitting 30. Hours before the
glow, none of us were sure we’d
be able to stand a balloon up at
all. It wasn’t peaceful. It wasn’t
predictable. It wasn’t the kind of
night anyone would call easy. But
ballooning has a way of turning
uncertainty into magic.

By the time we reached the
field, the wind had eased just
enough to give us a chance. Not a

continued on page 9
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Come Crew
Continued from page 8

guarantee—just a chance. [ had two
of my experienced crew with me,
steady and familiar. But the rest of
the hands on my balloon belonged
to volunteers who had never helped
before. They arrived with wide
eyes, nervous smiles, and that
unmistakable mix of curiosity and
doubt. They didn’t know the rhythm
yet. They didn’t know the steps. But
they showed up anyway. Several
were colleagues from work, and

not even colleagues I had ever met
before that moment.

As we laid the envelope out
across the grass, the new crew
leaned in, listening closely,
absorbing every instruction. The
wind still tugged at the fabric,
reminding us that the night wasn’t
entirely on our side. But the
volunteers held steady. They learned
how to anchor the balloon against
the breeze, how to move with
intention instead of muscle, how
to trust the process even when the
conditions weren’t perfect.

Then came the moment none
of us were sure we’d get. The wind
sock started to calm, the flags started
to slow down, and a couple pilots
started their fans (mostly to show
how wind can really play havoc with
the balloons). I waited and watched
a few more minutes, but as others
started to stand their balloons up,

I could see the wind had indeed
calmed enough to put the balloon
up and give the crowd a hint at what
they’d come to see. The burners
roared. The balloon surged upward.
And suddenly it was standing tall—
glowing like a lantern against the
night sky, alive with color and heat.

The crowd erupted. Not polite
applause. A roar. A wave of sound
that rolled across the field and
wrapped around us, lifting the
entire moment into something
unforgettable. I looked at those

brandnew crew members, their faces
lit by the glow, and saw awe, pride,
and joy all at once. They weren’t just
helping. They weren’t just learning.
They were part of the magic—a
magic they helped create on a night
when the odds weren’t in our favor.

When the glow ended and the
balloon settled back to the ground,
the field grew quiet again. We
packed the equipment away, the
adrenaline fading into that familiar
postflight calm.

And then it happened. One new
crew member approached me. Then
another. Then another. Each one
asked the same question, almost
shyly, almost hopefully: “Can I
come back and help again?” In a
single evening—one that began with
traffic, stress, and winds that nearly
canceled the whole event—these
volunteers had gone from strangers
to teammates, and from teammates
to ballooning family.

For anyone who has ever
wondered whether ballooning has
a place for them, this night offers
a clear answer. The sport needs
new hands, new perspectives,
and new energy. It welcomes
curiosity. It rewards willingness.
And it transforms volunteers—new
and experienced—into essential
members of a team. All you have to

do is step forward. We’ll teach you
the rest. And together, we’ll light up
the sky.

Fired Up (left) was at the night glow in Snohomish due to Dawne Rushkarski and her
crew — experienced and new. All photos for this article by Doug Bender.
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The Flight Season has Begun in the Willamette Valley!

Tim Gale made the choice not to fly recently.
(See story on page 5.) Instead Tim and Shari
chose to chase Jack Loflin flying Emerald.
Jack landed in a huge, harvested grass

seed field. The new ABC flight tracking

app made it easy for the Gales to stalk him.
Tim helped pack up the balloon while Shari
stood back to take photos. Fun was had by
us all. It was just like the good ol’ days.

The three photos of Just in Kace were taken
by Shari Gale and Jim Churchill. Freeway
Lakes is always a destination of choice

for pilot, Eric Reid. Jim was up flying with
Tim Gale, so he had a good view of Eric’s
balloon, plus got his feet a bit wet. The
evidence is in the photo on the left below.

Tim’s final landing site was another large
harvested field. This one was owned by the
nicest landowners in the area. They love
balloons. They also have a herd of rescued
horses. They introduced them to us. Beware,
if you land there you might be encouraged
to take home one of their rescued cats. It
seems every feral cat in the county finds
their barn. They are eventuallly trapped and
spayed or neutered. Bruce and Sue are truly
two of the kindest people in the whole state.
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someone else.
To sign up, go to-
https://abcballoon.org/?ff landing=>5

Crew i8 needed for the
Northwest Art & Air Festivall

Out of town pilots need your help.
You will get to make new friends, learn about hot air balloons
while feeling really good that you've helped them get into the air!
Even if you are an established crew member, please be willing to crew for

No More SMS

At least not in the same old way

Last year, the club implemented a
feature where members could opt-in to
SMS texts. We’ve used this to notify
members about club meetings and
newsletters. Unfortunately, our SMS
provider changed their pricing scheme
which makes continuing SMS texts
very expensive. The ABC Member
app provides similar functionality.
ABC Members can select whether they

receive newsletter, meeting, and flight
notifications through the app. This
provides similar capability as SMS
texts, at no ongoing cost to the club!
Download the ABC Member app to
receive notifications.

(See page 5 for more details about
the ABC Member app.)

See yow ol dly
Swmumer Howers
dat, Winden Shoe

sy 28-Augpust 23
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Defusing a Difficult Situation

By Shari Gale

Recently,
I ran across
an Internet
article about
defusing an
argument.

I found it
interesting
and decided
some
additional research was needed.

A Google search turned up many,
many articles dealing with work
place challenges, a few on toxic
family dynamics, and none that
covered literally dropping in on
someone uninvited and asking

for permission to drive onto their
property. In other words, landowner
relations.

After reading several articles |
realized no matter the situation the
key to de-escalating an argument
boils down to these elements:

« Communicate

» Actively Listen

* Validation

* Composure

* Find an agreeable solution

Find out what is the biggest
concern. In an angry landowner
situation, ask them why landing
or even walking on their field will
affect them. A landowner might be
unhappy that you are impacting his
profit from his crop. For example,
you are knocking off seed with each
step you take on his unharvested
grass seed field. An airstrip owner
might be upset because his insurance
covers only named aircraft. He
might be afraid your balloon might
impact his renewal costs and/or
coverage.

Inc.com had a very helpful
article. In it they said “most
people get angriest when they
feel dismissed, ignored, or
misunderstood.” The author

suggested you repeat back what the
other person has told you, ideally
using your own phrasing. Doing
this makes it clear you care about
the other person’s point of view and
concerns.

Tell them what you’ve learned
from them. There again, you are
validating their feelings.

Next, ask him/her what do you
need to do right now to help solve
the problem. Should the pilot fly
on? Should only one crew member
walk out to the balloon to guide it to
an unplanted area?

Remain calm. Do not react
to his/her raised voice and foul
language.

Ask what it will take to make
things right? Be empathetic and
compassionate. You can offer to
put his land on a red zone map that
is available to all pilots and crew
members. (ABC has a red zone
map on our website.) This offer lets
the farmer know you recognize his
concerns. Any new red zone can also
be placed in this newsletter.

Passing on information about
new crops is another avenue we can
take to smooth out future landowner
relations. It’s important to help
other pilots/crew to learn from your
mistakes. Last year we encountered
a crop called meadow foam. We
had no idea what it was and how
sensitive it is — any pressure at all
crushes the plant and the oil leaches
out. Since it is grown for its oil, you
are destroying the crop. I wrote an
article about it in this newsletter
in May 2022. (You can access the
article by going into the newsletter
archives on the ABC website.)

Sincerely apologizing is also
a worthwhile strategy. The word
sorry “can itself kill the spark of
arguments.”

Warning: Before you submit

a red zone map amendment, be
sure to find out exactly where the
farmer’s property lines lay. We had
a farmer years ago, claim he owned
everything from this road, to that
road, to this other road. We knew
he didn’t because we had talked to
other landowners in the area in the
past. We could not report his land on
a red zone map, because we did not
know exactly what land he owns.
Instead of a win-win, it was a lose-
lose situation.

We found a very effective way to
make landowners happy is to offer
to tether them, their children, their
grandchildren and the neighbors.
Admittedly, we usually are not
dealing with an angry landowner in
the beginning.

Going beyond just a tether can
have lasting effects. Once we had
a farmer slam the door of his truck
as he rushed up to us. Gulp! There
wasn’t a problem. The first words
out of his mouth were, “How do
I get a ride in one of these?” We
offered to take him up the very next
morning. We took up his mother
and his daughter. In payment we
asked that he spread the word to
other farmers in the neighborhood
that we do care about crop damage
and we only want to leave positive
vibes in our wake. A few weeks
later we were having breakfast in
a local restaurant and the waitress
mentioned this farmer and told
us he had been in talking about
us to anyone and everyone that
would listen. His advocacy had a
positive effect in that area for years
afterwards.

Landowner relations are
important to our sport. Without
landing sites, we are grounded.
Please do what you can to keep
landowners on our side.
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American Ballooning Community

American Ballooning Community Mission Statement

®» To promote the sport of Hot Air Ballooning

®» To educate new balloonists and the public

®» To embody safety in all aspects of Ballooning

®» To do all we can to support and encourage land owner relations

®» To support our fellow balloonists and crews personally and in our sport

To obtain Member Contact information,
send an e-mail to the Secretary/Treasurer.

For Privacy reasons, AeroStats will not publish member
contact information without their express permission.

Contact and Submissions

Submissions of articles and photographs are encouraged and welcome! The editorial staff re-
serves the right to determine the suitability of a submission for inclusion in the newsletter.
Please email your pictures, articles, and comments to:

sharigaleOR@ gmail.com

Advertising Policy

Club member’s ballooning related or event information is published on a

space available basis at no charge.

Business Advertising by Club members is considered Commercial Advertising,
subject to fees shown below.

Material must be submitted in computer word processing format

with pictures in JPG format.

AeroStats reserves the right to decline publishing submitted information.

Commercial Advertisement Space Rates
Full Page — $30 1/2 Page — $20
1/4 Page — $15 Business Card — $10
Ads will be published for 3 consecutive months, or until withdrawn, for the fee shown above.

The publishing of advertising in AeroStats does not imply
an endorsement of the ad or its contents.
Text and images will be printed as submitted by advertisers.

Front Cover:
Portlad Rose Balloon flies over the Flower Festival at Wooden Shoe Farm.
Photo contributed by Chris Hancock

Wairver

AeroStats is a monthly
publication
of the
American Ballooning
Community.

ABC welcomes you to reprint
material from this newsletter
by individuals or
balloon club organizations
for their personal
or organization use.
We ask that you credit ABC,
AeroStats and the author
in any reuse of newsletter material.

Commercial use of material
(articles or images)
for any reason is prohibited
without the express
written consent
from the
American Ballooning Community.

Material to be considered for
publication should be
mailed or e-mailed to the
Newsletter Editor at
sharigaleOR@gmail.com

Publication deadline
is the 2nd Saturday of each month.

AeroStats reserves the right
to deny publication
of submitted material
for any reason.

Material published in AeroStats
does not imply endorsement
by ABC, its officers,
newsletter editor, or its members
of an event.
Nor does it imply agreement with
opinions, comments, or endorsement
of any product.
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